Our Story
Since 1914, Greyhound has been bringing people together. We believe in the
importance of making connections the same way our riders do.
Such as in 1945, when a man took a Greyhound after World War II
ended to reconnect with his lost love.
Or in 1963, when a college student needed to take a Greyhound to get
back home to join her family for the holidays.
And then in 1999, when that same student needed to board a
Greyhound to make it to her best friend's wedding.

We were always there.

Greyhound is dedicated to helping you make memories that last a lifetime.

This version is distinct as it takes an emotional approach and focuses on human connections,
making it relatable to the target consumers.

Our Story
When I was 4
I took my first trip ever. I can’t remember a single thing, but pictures of a young child with
mickey mouse ears on brings me joy.

When I was 9
I traveled to New York and saw Times Square for the first time. I still remember the
bright lights and large crowds that made walking a struggle.

When I was 15
I visited Georgia and went to the World of Coca-Cola and Georgia Aquarium. I can still
remember how bad my stomach hurt after trying so many sodas.

When I was 21
I had my first ever professional job interview in Chicago. I still remember how confident I
felt afterward as I rode a bus back home

When I was 23
I remember waking up in Las Vegas, the whole week was a blur but absolutely
unforgettable.

The time is now.
We pride ourselves on creating memories. With affordable prices and
2,400 locations around the US there is nothing to hold you back from
choosing Greyhound for your next traveling experience.
This version is distinct because it’s told as a story traveling through time. I used legitimate
statistics adding a sense of credibility and transparency.

About Us
Right now,
someone is boarding a greyhound to make it to work.
Someone is boarding a greyhound to go visit their pregnant sister.
Someone is boarding a greyhound to go back home from college.
Someone is boarding a greyhound to go to their vacation home.
Someone is boarding a greyhound to surprise their parents.
Every year, Greyhound transports 2 billion people. 2 billion
diverse people with different destinations.
Although all of our destinations are different, we all start at the
same place. We board a greyhound.

This version is distinct because it expresses common reasons that someone would take a
Greyhound and focuses on differences between riders.

About Us
The Good
Greyhound prides itself on affordable, accessible, and safe
transportation. Having around 2 billion passengers a year, getting to a
destination has never been easier.

The Bad
Greyhound is a form of public transportation which entails a whole
different experience; frequent stops and layovers, people that might not
have taken a shower in days, and those who act as if they’re on a private
charter bus. Definitely not the most appealing of experiences.

The Ugly
“If

I could give no stars I would”

Greyhound has got to be the worst way to get anywhere in the United States. - TravelerBrooke
“Unacceptable”
This was one of the worst experiences of my life. - Laurens

The Facts


With 72% of our ratings being 1 star, we know we aren’t the best option but
we’re affordable. We’ll get you there.
This version is distinct as it expresses the human truth behind Greyhound. It is relatable as it
pokes fun at Greyhound while still expressing the benefits.

Our Story
Growing up, I can vividly remember the excitement of
traveling. Whether we were just going to my grandmother’s
or heading to Florida for vacation. there was always
something intriguing about the unknown.
Staring out the window, there was something magical
about watching buildings fly by, a change of scenery, and
watching different drivers trying to make it to their very
own haven.
Riding the bus wasn’t just about getting to the
destination, it was about the experience; The crying babies,
the loud chewing of the girl behind me, the uncomfortable
snoring of the old man in the back of the bus, and the smell
of feet from the woman that thought it was okay to take
off her shoes.
Appreciating the journey is just as important as the
destination. Greyhound doesn't pride itself as being a 5-star
luxury form of transportation but we are real. Every year
2.2 billion unique individuals board our buses, all from
different backgrounds creating a distinct experience.
Sometimes you just have to appreciate the journey.

This version is distinct it takes a story-telling approach expressing a personal view of a bus-ride.
It focuses on the journey a Greyhound has to offer.

